
 
 

 

OBUV ROSSII GROUP ANNOUNCES OPERATING RESULTS FOR 4TH QUARTER AND FULL YEAR 2017 

29 January 2018, Novosibirsk, Russia: Obuv Rossii Group (MOEX: OBUV/ hereinafter the "Company" or, together 

with its subsidiary and dependent companies, "Obuv Rossii" or the "Group"), one of the two largest footwear 

retailers in Russia and the leader in the mid-price segment of the Russian footwear market1, comprising 539 stores in 

151 cities of Russia and two production facilities, announces its operating results for the fourth quarter and twelve 

months ended 31 December 2017. 

4Q 2017 OPERATING HIGHLIGHTS: 

 Group consolidated unaudited revenue increased by 6.5% and totaled RUB 3.6 bln, compared with RUB 3.3 

bln in the 4th quarter of 2016.  

 

 Like-for-like sales of Obuv Rossii Group increased by 10.9%: 

- Like-for-like number of tickets growth was 4.7%; 

- Like-for-like average ticket size increased by 6.0%. 

 

 Group retail chain increased by 16 new DOS2, 10 of them being part of the Westfalika chain, the main brand 

of Obuv Rossii Group. As of 31 December 2017, the total number of the points of sale stood at 535 stores, of 

which 113 operated as a franchise.  

 

FY 2017 OPERATING HIGHLIGHTS:  

 Consolidated unaudited revenue of the Group increased by 8% to RUB 10.8 bln compared with RUB 10 bln in 

2016. The share of the cash loans segment in the revenue decreased by 1% and accounted for 14% 

compared with 15% in 2016.  

 

 Like-for-like sales of Obuv Rossii Group increased by 2.8%: 

- Like-for-like number of tickets decreased by 3.7%; 

- Like-for-like average ticket size increased by 6.8%. 

 

 In 2017 footwear sales by volume grew up by 13% to 2 mln pairs vs. 1.8 mln pairs in 2016. 

 

 In 2017 Group retail chain increase by 83 new stores:  44 DOS and 39 operated as a franchise. 

 

 Installment payments portfolio increased by 20.7% to RUB 3.24 bln in 2017; and the growth of cash loans 

portfolio was 11.9% to RUB 1.45 bln in 2017. 

 

 Total DOS selling space increased by 8.9% year-on-year to 40,100 sq.m. compared with 36,800 sq.m. in 2016.  

 

 The number of holders of the loyalty cards that are valid in all retail chains of the Group increased by 25% in 

12 months to 1.95 mln holders, in comparison with 1.56 mln in 2016. 58% of purchases were made with the 

use of the loyalty cards within the reporting period. 

 

 

                                                           
1 In terms of the number of stores and revenue for the six months of 2017, according to Discovery Research Group 
2 DOS – Directly operated stores. 



 
 
 

KEY EVENTS OF THE FOURTH QUARTER OF 2017: 

 On the 20th of October, Obuv Rossii Group raised 5.9 billion rubles in an IPO on the Moscow Stock Exchange. 
In doing so, it became the first publicly traded company on the Russian footwear and fashion market. On the 
basis of the placement results, the market capitalization of the company stood at 15.8 billion rubles. The 
Group invests the money raised from the sale of new shares to expand the retail chain, to develop the 
distribution and supply channels, to partially repay the existing debt, as well as to achieve the other 
corporate-wide objectives. 

 In December, the rating agency, RAEX (Expert RA), improved the credit rating of Obuv Rossii Group to 
ruBВB+. The rating forecast is stable. Prior to the credit rating increase, the Company was rated at the level 
of ruBBB with a stable forecast. 

 In December, Obuv Rossii showed the highest level of LFL sales growth (30%) in the Group’s stores, due to a 
revival in demand. Such an indicator was achieved for the first time since 2014.  
 

KEY OPERATING INDICATORS 

Indicator 

 

31.12.2017 

 

31.12.2016 

 

∆, % 

Consolidated unaudited revenue, bln RUB  10.8  10.0  8.1% 

Number of Obuv Rossii Group stores 

 

535 

 

452 

 

18.4% 

DOS3 

 

422 

 

378 

 

11.6% 

Franchise 

 

113 

 

74 

 

52.7% 

DOS selling space (thousand sq.m.) 

 

40.1 

 

36.8 

 

8.9% 

 

Like-for-Like4 

 

4Q 2017 

 

4Q 2016 

 

∆, % 

 

FY 2017 

 

FY 2016 

 

∆, % 

LFL sales growth 

 

10.9% 

 

2.3% 

 

8.6% 

 

2.8% 

 

9.4% 

 

-6.6% 

Number of tickets growth   

 

4.7% 

 

1.6% 

 

3.1% 

 

-3.7% 

 

5.3% 

 

-9.0% 

Average ticket size growth  

 

6.0% 

 

0.7% 

 

5.3% 

 

6.8% 

 

4.0% 

 

2.8% 

 

Indicator   4Q 2017   4Q 2016   ∆, %   FY 2017   FY 2016   ∆, % 

Share of related products in retail revenues  33%  29%  4%  31%  28%  3% 

 

                                                           
3 DOS – Directly operated stores. 
4 The growth of like-for-like sales, the growth of the like-for-like number of tickets and the average ticket size are calculated on the basis of the results of Obuv Rossii Group stores that operated 

within one full previous calendar year. For example, the indicator of the growth of like-for-like sales for 2017-2016 will include the proceeds of all the stores of Obuv Rossii Group that were opened 

before 31 December 2015 and were in operation throughout the whole of 2016 and 2017. 

 

 



 
 

 

Indicator   FY 2017   FY 2016   ∆, % 

Portfolio size in installment sales (mln RUB)   3,240   2,684   20.7% 

Portfolio size in cash loans (mln RUB)   1,450   1,296   11.9% 

 

Indicator   4Q 2017   4Q 2016   ∆, %   FY 2017   FY 2016   ∆, % 

Average installment purchase, RUB  10,465  10,020  4.4%  8,938  8,499  5.2% 

Average cash loan, RUB 

 

14,165  13,205  7.3% 

 

13,540  12,506  8.3% 

 

Anton Titov, CEO of Obuv Rossii Group, commented as follows: 

 

The Group’s fourth quarter and New Year sales made a substantial contribution to the Company's overall 

high performance indicators for 2017. A portfolio of identifiable brands, a diversified assortment of goods 

and supplementary services, the development of an omnichannel sales model, in addition to the wide-

reaching geographical presence of the chain allowed the Company to increase the amount of consolidated 

unaudited revenue by 8% to 10.8 billion rubles in 2017.  

 

The Group revenues benefited from the upward trend on the footwear market and the change in customer 

behavior as well. The sales results of the 2017 autumn-winter collection reveal that customers began making 

purchases more actively and showed greater interest in shoe models of more interesting designs. In the 4th 

quarter, the Group’s like-for-like sales increased by 10.9%.  

 

In 2017, Obuv Rossii started to implement the chain development program as declared under the IPO. The 

Group retail chain increased by 83 stores, of which 39 operate as a franchise, within the reporting period. 

The territorial expansion includes cities and towns across the length and breadth of Russia, in regions where 

Obuv Rossii is present, as well as in regions in which the Group has not had a prior presence, e.g., the North 

Caucasus Federal District. The Company strengthened its leadership positions in a number of regions as a 

result of the chain development.  

 

Obuv Rossii continued to improve the assortment of its retail chains, developing different groups of goods 

under its own brands. Now the stores have over 5,000 SKU of footwear as well as related goods. The 

assortment diversification enables the Company to stimulate cross purchases, to increase the average ticket 

size, and to bolster customer loyalty. In 2017 the sales of related goods (including clothes) increased by 7%; 

their share in the sales revenue was 31%.  

 

The development of various sales channels is also a promising area: the 2017 results indicate that the 

omnichannel sales of the Company, including e-commerce, increased by 56%; their share in the retail 

revenue grew up from 6.7% in 2016 to 10% in 2017. The traffic of the Group's online-stores increased by 

38% - from 2.5 mln visitors in 2016 to 3.4 mln in 2017, the number of orders increased by 52%. The mobile 

audience of the Group’s main online-store Westfalika.ru reached 51%, number of orders made by means of 

mobile devices soared 2.6 times.  

 

 

 



 
 

Obuv Rossii intends to further maintain high growth rates in the key areas of the Group and plans to open 

approximately 500 stores over the next 3 years, with the Company taking advantage of its own business 

model (based on the development of several brands, a broad line of goods and services as well as several  

 

sales channels) coupled with the high potential of the footwear market which, according to forecasts by 

Discovery Research Group, will show positive dynamics throughout the next five year period.  

Company background:  

Obuv Rossii is a nationwide footwear company ranked among the top two Russian footwear retailers in 
terms of the number of stores (according to Discovery Research Group), and is the market leader in the mid-
price footwear segment. Obuv Rossii was established in 2003, it is headquartered in Novosibirsk and has a 
representative office in Moscow. The main Group business line is the production and sale of footwear and 
related goods. The Company manages 539 stores (113 operate as a franchise) under the brands of Westfalika 
(a monobrand store of classic footwear), Peshekhod ("Pedestrian") (a multibrand footwear supermarket), 
Rossita (a store for the whole family), Emilia Estra and Lisette (salons of fashionable footwear), in addition to 
developing brands of clothes and footwear for the active lifestyle brands of S-tep, All.go and Snow Guard. 
Furthermore, the Group also owns two manufacturing facilities in the Novosibirsk region.  
 
In December 2017, RAEX (Expert РА) upgraded the creditworthiness rating of Obuv Rossii Group to ruBBB+ 
level, a "stable" forecast. In October 2017, Obuv Rossii raised 5.9 billion rubles in an IPO on the Moscow 
Exchange (ticker: OBUV), the issuer being OR PJSC, and in doing so became the first publicly listed company 
within the Russian footwear and fashion market.  
 
In accordance with the audited Financial Statements under the IFRS Group, revenue amounted to RUB 9.97 
billion for the full year of 2016, net profit was RUB 1.18 billion, and EBITDA was RUB 2.54 billion.  
 
The planned date of 4Q and FY 2017 IFRS Audited Financial Results announcement is 16 March 2018.. 
 
 
Website of the Group: www.obuvrus.ru; Internet stores: www.westfalika.ru, www.westfalika-home.ru, 

www.emilia-estra.ru, www.rossita.com, www.lisette.me. 

Additional information:  

Contact for mass media: 
Natalia Pauli, 
PR Director, 
+79137508137  
n.pauli@obuvrus.ru 
 

Contact for investors: 
Kirill Strebliansky, 
Deputy CFO of Capital Markets 
 +7 383 280 80 21 

k.streblyanskiy@obuvrus.ru 

 
Disclaimer: 

Some information in this document may contain prospective estimates and other representations of a predictive 

nature concerning future events and the future financial and operating activity of Obuv Rossii. One can determine, 

whether a representation is of a predictive nature, on the basis of the use of such words and expressions as 

"expect", "believe", "estimate", "intend/plan", "would/would be", "could", "can", including negative forms of these 

verbs, as well as on the basis of other similar expressions. The Group cautions that these representations are only 

forecasts, and actual events and results of Obuv Rossii activity can substantially differ from them. Obuv Rossii does 

not intend to update these representations in order to reflect events and circumstances that occur after this 

document is published, or in order to reflect the fact of the occurrence of unexpected events. There are many 

factors as a result of which the actual results of Obuv Rossii activity will substantially differ from the predicted results 

contained in the representations of a forecast nature, including such factors as the general conditions of economic  

http://www.obuvrus.ru/
http://www.westfalika.ru/
http://www.westfalika-home.ru/
http://www.emilia-estra.ru/
http://www.rossita.com/
http://www.lisette.me/
mailto:n.pauli@obuvrus.ru


 
 
 

activity, competitive environment, risks related to the performance of activity in the Russian Federation, rapid 

technological changes, and changes of the market situation in the industries in which Obuv Rossii performs its 

activity as well as other risks related in particular to Obuv Rossii and its activity. 


